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7 Gap Year Travel 
Alternatives: Generation Y, 
Volunteer Tourism and Global 
Citizenship 

Kevin D. Lyons and Stephen Wearing

Objectives

The purpose of this chapter is to:

Examine the promulgation of Gen-Y gap year travel by 
government and the tourism industry as a means to 
multicultural understanding and global citizenship;

Contrast the neoliberal perspectives which pervade gap year 
travel advocacy and advertising with the stated ideology of 
cosmopolitanism such travel is meant to engender in the 
traveller;

Examine volunteer tourism as an alternative gap year 
experience which may be undertaken either in resistance to or 
hegemony with neoliberal perspectives;

Discuss the need for and implications of research into Gen-Y 
gap year travel.
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